GRI Index

The index table provides reference between
the GRI Standards (Core option) and the
corresponding sections in the Annual Report.

Disclosure
number Disclosure title Section Page
Organizational profile
1021 Name of the organization Contact information 1
102-2 Activities, brands, product and services Where we operate 8
102-3 Location of headquarters Contact information 240
102-4 Location of operation Where we operate 8
102-5 Ownership and legal form Note 36 188
102-6 Markets served Where we operate 8
102-7 Scale of the organization Group highlights 6
102-8 Information on employees and other workers Sustainable Retailing data (Footnote 1) 221
102-9 Supply chain Our value chain 14
102-10 Significant changes to the organization Message from our CEO 3-5
and its supply chain
102-11 Precautionary Principle or approach How we manage risk 76-84
10212 External initiatives Sustainable retailing data / Scope 220
10213 Membership of associations Our stakeholders 12

1 Data availability: Ahold Delhaize reports a break down of employees by part time, full time and by gender, not by region. We don't report non-financial indicators by region, but will be assessed for 2019.
There is no significant portion of the organizations’ activities performed by workers who are not own employees and there are no significant variances in the numbers reported throughout the year.

Strategy
102-14 Statement from senior decision-maker Message from our CEO 3-5

Ethics and integrity

102-16 Values, principles, standards, and norms Our values 15
of behavior
Governance
102-18 Governance structure Corporate governance, Performance: Sustainability / Introduction / 57-62,
Our 2020 Ambition 217

Stakeholder engagement

102-40 List of stakeholder groups Our stakeholders 12-13
102-41 Collective bargaining agreements Performance: Sustainability 221

102-42 Identifying and selecting stakeholders Our stakeholders 12-13
102-43 Approach to stakeholder engagement Our stakeholders 12-13
102-44 Key topics and concerns raised Our stakeholders, Our response to stakeholder needs 12-13, 20-29
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Disclosure
number Disclosure title Section Page
Reporting practice
102-45 Entities included in the consolidated Note 36 188-189
financial statements
102-46 Defining report content and topic boundaries Our response to stakeholder needs, Performance: Sustainability / Scope 21-22, 220
102-47 List of material topics Our response to stakeholder needs 20-29
102-48 Restatements of information Performance: Sustainability / Scope 220
102-49 Changes in reporting Our response to stakeholder needs 20-22
102-50 Reporting period Performance: Sustainability / Scope 220
102-51 Date of most recent report Performance: Sustainability / Scope 220
102-52 Reporting cycle Performance: Sustainability / Scope 220
102-53 Contact point for questions regarding the report ~ Contact information 240
102-54 Claims of reporting in accordance with the Performance: Sustainability 220
GRI Standards
102-55 GRI content index Performance: Sustainability
Scope (See reference to index at www.aholddelhaize.com)
102-56 External assurance Assurance report of the independent auditor 230-232
Management approach
1031 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29
103-2 The management approach and its components  Our response to stakeholder needs 20-29
103-3 Evaluation of the management approach Our response to stakeholder needs 20-29
Sustainable Retailing data 218-225
Economic performance
2011 Direct economic value generated and distributed  Group Financial Review / Financial statements 32-46, 87-201
201-3 Defined benefit plan obligations and other Note 23 143-154
retirement plans
103-1 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29
103-2 The management approach and its components  Our response to stakeholder needs 20-29
103-3 Evaluation of the management approach Our response to stakeholder needs, Group financial review 20-29, 32-46
Procurement practices (Material topic: Local sourcing and production)
2041 Proportion of spending on local suppliers (Footnote 2)
1031 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29
103-2 The management approach and its components  Our response to stakeholder needs 28
103-3 Evaluation of the management approach Our response to stakeholder needs, Sustainable retailing data n/a

2 Data availability: Data is currently not available as ‘local’ is not defined for all brands. Will be assessed for 2019.
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Materials (Material topic: Plastics)

3011 Materials used by weight or volume (Footnote 3)

103-1 Explanation of the material topic and its boundary Our response to stakeholder needs 19-28

103-2 The management approach and its components ~ Our response to stakeholder needs 25

103-3 Evaluation of the management approach Our response to stakeholder needs, Sustainable retailing data n/a

3 Data availability: We currently dont report on plastics, but will assess reporting in 2019 as part of the global plastics committment Ahold Delhaize has agreed to in 2018.

Emissions (Material topic: Carbon emissions)

305-1 Direct (Scope 1) GHG emissions Sustainable retailing data 222,227-229

305-2 Energy indirect (Scope 2) GHG emissions Sustainable retailing data 223, 227-229

305-3 Other indirect (Scope 3) GHG emissions Sustainable retailing data 224, 227-229

305-4 GHG emissions intensity Sustainable retailing data 225, 227-229

305-5 Reduction of GHG emissions Sustainable retailing data 226, 227-229

1031 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29,
Performance: Sustainability / Definitions 227

103-2 The management approach and its components  Our response to stakeholder needs, Group sustainability performance 26, 47-48,
review, Performance: Sustainability / Definitions 227

103-3 Evaluation of the management approach Our response to stakeholder needs, Group sustainability performance 26, 47-48,
review, Sustainable retailing data 222

Effluents and waste (Material topic: Food waste)

306-2 Waste by type & disposal method Sustainable retailing data (Footnote 4) 222

1031 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29

103-2 The management approach and its components  Our response to stakeholder needs 25

103-3 Evaluation of the management approach Our response to stakeholder needs, Sustainable retailing data 25,222

4 Not applicable: The split to hazardous and non-hazardous waste is not applicable for KAD, given the nature of the organization.

Occupational health and safety (Material topic: Associate safety, health and well-being)

403-2 Types of injury and rates of injury, occupational Sustainable retailing data 222

diseases, lost days, and absenteeism, and number
of work-related fatalities

103-1 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29

103-2 The management approach and its components  Our response to stakeholder needs 23

103-3 Evaluation of the management approach Our response to stakeholder needs, Group sustainability performance 23, 47,
review, Sustainable retailing data 222
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Diversity and equal opportunity (Material topic: Diversity of workforce)

4051 Diversity of governance bodies and employees Our promises, Our Management Board and Executive Committees 17, 53-56,
Sustainable retailing data 221

103-1 Explanation of the material topic and its boundary Our response to stakeholder needs 20-29

103-2 The management approach and its components  Our response to stakeholder needs 24

103-3 Evaluation of the management approach Our response to stakeholder needs, Group sustainability performance 24,
review, Sustainable retailing data 221

Local communities (Material topic: Impact on local communities)

41341 Operations with local community engagement, Our stakeholders, Our role in the value chain 12,14,
impact assessments, and development programs Sustainable Retailing data 221

1031 Explanation of the material topic and its boundary Our stakeholders, Our response to stakeholder needs 12, 20-29

103-2 The management approach and its components  Our response to stakeholder needs 24

103-3 Evaluation of the management approach Our response to stakeholder needs, Sustainable retailing data 24,221

Customer health and safety (Material topics: Healthy and sustainable diets, Affordable and healthy products, Product safety and sustainability)

416-1 Assessment of the health and safety impacts of ~ Sustainable retailing data 224
product and service categories
1031 Explanation of the material topic and its boundary Our promises, Our response to stakeholder needs 17, 20-29
103-2 The management approach and its components ~ Our growth drivers, Our response to stakeholder needs 18-19, 27
103-3 Evaluation of the management approach Our response to stakeholder needs, Group sustainability performance 27, 47,
review, Sustainable retailing data 224

Deforestation and biodiversity

n/a Management approach disclosures Our response to stakeholder needs 20-29
n/a KPls: Our response to stakeholder needs 27,49,
« certified sustainable sourcing of palm oil, Sustainable retailing data 224-225

soy, wood fibers, tea, coffee and cocoa in
own-brand products

* % of own-brand seafood product sales
certified as sustainable
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Human rights
n/a Management approach disclosures Our response to stakeholder needs 20-29,
Group sustainability performance review ve
n/a KPI: Our role in the value chain, Our response to stakeholder needs 14, 23, 220,
* % of own-brand production units meeting Sustainable retailing data 223
social compliance standards
Transparency
n/a Management approach disclosures Our stakeholders, Our role in the value chain, Our response to 12,14, 20-29,
stakeholder needs, Group sustainability performance review a7
n/a KPIs: Our response to stakeholder needs, Sustainable retailing data 28,224
* 50% of own-brand food sales from
healthy products
* 100% of own-brand products with front-of-pack
nutritional labeling
» 100% sustainable sourcing for seven
commodities in our own-brand products
Sustainable agriculture
n/a Management approach disclosures Our response to stakeholder needs 20-29
Group sustainability performance review 47
n/a KPls: Our stakeholders, Our role in the value chain 12,14,
+ 100% sustainable sourcing for seven Our response to stakeholder needs, Sustainable retailing data 25,224
commodities in our own-brand products
 Percentage of total food sales from
certified-organic products
+ Sales from “free-from” or organic
own-brand product lines
Associate wages
n/a Management approach disclosures Our response to stakeholder needs, Group sustainability performance 20-29, 47,
review, Sustainable retailing data 221
n/a KPIs: Our stakeholders, Our role in the value chain 12,14,
» Associate engagement survey score Our response to stakeholder needs 23




GRI Index

continued

Disclosure

number Disclosure title Section Page
Price of products

n/a Management approach disclosures Our response to stakeholder needs 20-29
n/a Local price strategies are influenced by various ~ Our response to stakeholder needs 28

local market specifics, our competitors and our
perceived and desired brand position in these
markets. Our brands monitor and analyze pricing
to perform competitively in their local markets,
drive economic performance and market share,
and ensure healthy food remains affordable.




